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VISIO
N

Sm
art, sophisticated and stylish, 346 Davenport o!ers a select few incom

parable 
lifestyles in the heart of the city. Steps from

 everything yet shielded from
 the  

com
m

otion and clam
our, this is the perfect venue for those who prize an elite, 

contem
porary and prodigious lifestyle. You lead an extraordinary life, now you 

have found the perfect place to live it.
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V
IS

IO
N

A SPECIAL SEN
SE 

O
F PLACE

G
reat streets are defined by great buildings. That was the sense of purpose that  

guided the creation of 346 D
avenport. At first glance you could think you are looking  

at a European streetscape or a SoH
o m

asterpiece. Sleek panels of floor-to-ceiling  
glass create a flowing sightline. Balconies em

brace both the interior and exterior
in a seam

less vista. Concrete m
eets steel while unique accents of greenery seem

 
to sprout, wistfully joining edifice and boulevard. H

ere is a contribution to the essence
of Toronto–elegant, yet speaking volum

es about style and substance.

All illustrations are artist’s concept only. 
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All illustrations are artist’s concept only. 

V
IS

IO
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All illustrations are artist’s concept only. 

O
nce inside 346 D

avenport, your entire point of view begins 
 to change. The panoram

ic scenes that play out from
 the 

floor-to-ceiling windows bring the cityscape to the forefront. 
At each turn, the city o!ers up a new vision just beyond the 
glass. The downtown skyscrapers, the rich greenery of the 

nearby parklands, the chic streets of Yorkville–it’s an opulent 
tapestry from

 which to draw inspiration.

V
ISTA
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FEATU
RES &

FIN
ISH

ES
 Right from

 the sleek, designer kitchen to the spa-like bathroom
s, every  

detail at 346 Davenport has been m
eticulously selected to echo our  

philosophy of visual perfection com
bined with superior functionality.
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• 
W

ide plank engineered hardwood flooring with acoustic 
underlay throughout suites

• 
O

versized natural stone tile in all bathroom
s

• 
Porcelain tile in all laundry/storage room

s

FLO
O

RS

F
E

A
T

U
R

E
S

 &
 F

IN
IS

H
E

S

• 
Contem

porary exterior architecture by RAW
• 

Sophisticated interior design, suite layouts and finish 
selections by Burdifilek

• 
Entertainm

ent spaces with m
odern open-concept  

floor plans
•  

Custom
 designed European kitchens with 

 
integrated appliances

•  
Floor-to-ceiling windows

•  
Sm

ooth finished ceilings in all areas
•  

6" baseboards with square edge profile
•  

Extended height interior doors with m
odern  

hardware throughout

• 
Acoustically engineered dem

ising party walls
• 

Individual, digitally-controlled H
VAC system

s  
with hum

idifier
• 

H
igh quality, full size front load washer/dryer

• 
O

utdoor lighting on all balconies and terraces
• 

O
versized paving stones on all terraces with clear glass 

 
and alum

inum
 handrails

• 
Painted concrete floors on all balconies with clear glass 

 
and alum

inum
 handrails

• 
G

as line and water bib connections to terraces
• 

G
as line connection to balconies as per plan

O
V

ERV
IEW

F
E

A
T

U
R

E
S

 &
 F

IN
IS

H
E

S
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• 
Custom

 designed European vanity
• 

N
atural stone countertop with underm

ount sink and 
oversized m

irror
• 

Fram
eless glass shower enclosures with swing door

• 
N

atural stone tile on shower walls
• 

Polished chrom
e bathroom

 plum
bing fixtures

• 
Therm

ostatic m
ixing valve in m

aster ensuite shower

•  
Pressure balanced m

ixing valve in all secondary showers
• 

Ceiling m
ounted rain head with wall hung shower head 

on slide bar in m
aster ensuite

• 
W

hite bathroom
 fixtures throughout

• 
Freestanding deep soaker bathtubs with floor m

ounted 
tub filler as per plan

BATH
RO

O
M

S

F
E

A
T

U
R

E
S

 &
 F

IN
IS

H
E

S

• 
Custom

 designed European cabinetry
• 

1 1⁄2" square edge solid surface countertop
• 

1 1⁄2" square edge solid surface island countertop 
as per plan

• 
32" stainless steel underm

ount kitchen sink
• 

Single lever deck-m
ounted kitchen faucet with  

spray arm

• 
D

esigner selected back-painted glass backsplash
• 

M
iele integrated appliance package, including: 30" gas 

cooktop, 30" stainless steel wall oven with stainless steel  
hood fan insert, 30" panel ready fridge, 24" panel ready 
dishwasher, m

icrowave with trim
 kit, under-counter 

wine fridge 
 

KITCH
ENS

F
E

A
T

U
R

E
S

 &
 F

IN
IS

H
E

S
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• 
All m

ain entrance points m
onitored with video 

 
surveillance system

• 
Lobby vestibule com

m
unication system

 for  
direct-to-suite visitor access

• 
Rough-in alarm

 system
 connected to concierge

• 
Extended height, solid core entry door with security  
view-hole and contem

porary hardware
• 

Sm
oke, heat and carbon m

onoxide detectors as per plan

SECU
RITY

F
E

A
T

U
R

E
S

 &
 F

IN
IS

H
E

S

• 
Ceiling lighting in kitchen as per plan

• 
Under cabinet lighting in kitchen

• 
Contem

porary white receptacles and switches throughout
• 

Capped ceiling outlet in dining area and bedroom
s  

as per plan

• 
Cable and telephone outlets in living room

, bedroom
s 

and den as per plan
• 

Category 5e telephone wiring to all phone outlets
• 

Pre-wired for high-speed internet
• 

Pot lights in foyer, hallways and bathroom
s as per plan

ELECTRICAL & M
U

LTI-M
ED

IA

F
E

A
T

U
R

E
S

 &
 F

IN
IS

H
E

S
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N
EIGH

BO
URH

O
O

D
If one were to m

ake a list of Toronto’s m
ost desirable neighbourhoods,  

346 Davenport would be at the epicentre. To the north, the gracious grounds  
of Casa Lom

a dom
inate the horizon. To the south, the spires of a world-class 

city dance like a surrealistic sculpture of m
etal and glass. An eastward glance 

reveals the revered and stately boulevards of Rosedale and to the west, the 
historic South H

ill neighbourhood o!ers shops, cafés and studios to excite the 
senses. There is sim

ply no m
ore perfectly situated location in all of Toronto.
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SED

ALE STN
RO

SED
ALE STN

SUM
M

ERH
ILL STN

SUM
M

ERH
ILL STN

SPAD
IN

A STN
ST GEO

RGE STN
BAY STN

SH
ERBO

URN
E STN

SH
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URN
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BLO
O
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O
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D
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N
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TO
P D

ESTIN
ATIO

N
S

The Four Seasons H
otel  60 Yorkville Ave

Equinox  55 Avenue Rd
W

hole Foods  87 Avenue Rd
H

olt Renfrew  50 Bloor St W
O

don W
agner G

allery  198 D
avenport Rd

N
AO

 Steakhouse  90 Avenue Rd
Sim

eone N
apoli  92 Scollard St

TO
P D

ESTIN
ATIO

N
S

Rosehill Reservoir 
Boxcar Social  1208 Yonge St

The M
onk’s Table  1276 Yonge St

Black Cam
el  4 Crescent Rd

Scaram
ouche  1 Benvenuto Pl

Joso’s  202 D
avenport Rd

All The Best Fine Foods  1101 Yonge St
York Racquets Club  50 M

arlborough Ave
Terroni  1095 Yonge St

TO
P D

ESTIN
ATIO

N
S

N
adege Patisserie  1099 Yonge St

G
reenhouse Juice Co.  5 M

acpherson Ave
The Private W

orld of M
ary Tripi  890 Yonge St

Ram
sden Park  1020 Yonge St

Rosedale D
iner  1164 Yonge St

YO
RKV

ILLE

Arguably the m
ost fam

ous neighbourhood in Toronto, 
Yorkville has a vibrant history. Founded by Joseph Bloor 
in 1830, it has since provided the city with a colourful 

history from
 1960’s hippie haven to today’s eclectic m

ix 
of condos, o$

ce towers, chic boutiques, five star hotels 
and individual Victorian townhom

es. Yorkville continues 
to change and am

aze.

SUM
M

ERH
ILL

Situated along Yonge Street, Sum
m

erhill is a collection 
of stately hom

es nestled along winding streets surrounded 
by the m

ost incredible parkland our m
etropolis has to 

o!er. The tree lined streets o!er a respite from
 the hum

 
of the city, interspersed with som

e of the m
ost eclectic 

shopping in town. From
 the converted N

orth Toronto 
Train station built in 1916 to fam

ily owned grocery and 
specialty food purveyors, Sum

m
erhill has som

ething 
special for every taste.

R
O

SEDALE

N
am

ed because of the profusion of wild roses  
scattered throughout the area, Rosedale has risen  
to becom

e the hom
e to Canada's m

ost prom
inent 

fam
ilies. From

 G
eorgian m

ansions to stark m
odern 

architecture, Rosedale is synonym
ous with wealth  

and power. O
nce hom

e to Rosedale G
olf Club, today 

the area is dotted with sum
ptuous parks and scenic 

walking trails that still echo its storied history.

N
E

IG
H

B
O

U
R

H
O

O
D
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CASA LO
M

A

Crowned by Sir H
enry Pellatt’s legendary castle known 

as “Toronto’s Cam
elot”, this m

agical borough is nestled 
on the edge of Avenue Road H

ill, o!ering a m
ajestic 

view of the city below. A sojourn through its tree lined 
streets provides a storybook setting fam

ous the world 
over for stately hom

es surrounded by lush landscaping, 
m

aking it one of the city’s m
ost desirable enclaves.

SO
U

TH
 H

ILL

Containing m
ore parks per square m

eter than any other 
neighbourhood, this ever-changing palette of city life 

is hom
e to interior design shops, fashion boutiques 

and curbside co!ee shops. Recently, it has becom
e 

a gourm
et destination where em

erging chefs and 
restaurateurs practice their culinary skills to excite the 

gourm
and in you.

TH
E AN

N
EX

O
nce hom

e to the city’s m
ost m

oneyed and successful 
 business people, The Annex continues to m

orph into 
a diverse and exciting entertainm

ent, educational and 
shopping district. Influenced by its proxim

ity to the 
University of Toronto, business people, artists and students 

m
ix to create a diverse and energy filled atm

osphere.

TO
P D

ESTIN
ATIO

N
S

Casa Lom
a  1 Austin Terrace

G
eorge Brown College  160 Kendal Ave
Baldwin Steps  486 D

avenport Rd
Tarragon Theatre  30 Bridgm

an Ave

TO
P D

ESTIN
ATIO

N
S

Sir W
inston Churchill Park  301 St Clair Ave W

Fat Pasha  414 D
upont St

Playa Cabana  111 D
upont St

Upper Canada College  200 Lonsdale Rd
South H

ill H
om

e  200 D
upont St

Ezra's Pound  238 D
upont St

TO
P D

ESTIN
ATIO

N
S

Christie Pits Park  750 Bloor St W
University of Toronto  371 Bloor St W

The RO
M

  100 Q
ueens Park

H
onest Ed's  581 Bloor St W

Bata Shoe M
useum

  327 Bloor St W

N
E

IG
H

B
O

U
R

H
O

O
D
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H
IGH

LIGH
TS

7The num
ber of Canada’s Top 100  

Restaurants within walking distance.

 9
The tim

e it takes to jog to Yorkville’s elite  
fitness destination, Equinox. 

12
The num

ber of outdoor tennis courts  
at lush nearby Ram

sden Park. 

28
The tim

e it takes to stroll to your  
own breakfast at Ti!any’s on Bloor.

 48
The num

ber of single m
alt scotches in the  

collection at the adored Sum
m

erhill LCBO
. 

60
The price for a table-sized bowl of Joso’s 

fam
ous Venetian cuttlefish ink risotto. 

90The tim
e it takes to unwind at  

The Four Seasons Spa, only m
inutes away. 

346
The m

ost perfect address in town.

Every great city is a collection, a variety of distinctive places, people and things brought 
together to create a neighbourhood. At 346 D

avenport you will have the satisfaction 
of knowing you are at the heart of the city’s m

ost intriguing com
m

unities.

N
E

IG
H

B
O

U
R

H
O

O
D

DAVENPORT RD

D
UPO

N
T ST

D
ESIG

N
ERS W

ALK
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B
O

X
C

A
R

1208 Yonge St          18m
in



G
R

E
E

N
H

O
U

SE
 JU

IC
E

 C
O

.
5 M

acpherson Ave          14m
in



Y
O

R
K

 R
A

C
Q

U
E

T
S C

L
U

B
50 M

arlborough Ave          13m
in



R
A

M
SD

E
N

 PA
R

K
1020 Yonge St          14m

in



R
O

M
100 Q

ueens Park          13m
in



A
L

L
 T

H
E

 B
E

ST
1101 Yonge St          16m

in



H
O

LT
 R

E
N

F
R

E
W

50 Bloor St W
          19m

in



H
A

R
R

Y
 R

O
SE

N
82 Bloor St W

          18m
in



L
C

B
O

10 Scrivener Sq          17m
in



T
E

R
R

O
N

I
1095 Yonge St          15m

in



JO
SO

’S
202 Davenport Rd          6m

in



F
O

U
R

 SE
A

S
O

N
S H

O
T

E
L

 &
 C

A
F

É
 B

O
U

L
U

D
60 Yorkville Ave         15m

in



COM
M

UN
ITY

There is som
ething profoundly special about the com

m
unity surrounding  

346 Davenport. H
ere, design m

ixes with art, the visual intertwines with  
the tactile, convenience befriends uniqueness. The vibrant and constantly 

evolving society that is Avenue Road and Davenport is a reflection of  
its residents. A bit of N

ew York, a touch of M
ilan, an am

algam
 of the best  

of Toronto. It’s all here and it’s all yours when you m
ake the decision to  

em
brace 346 Davenport.

Photography by Christopher W
ahl
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N
am

ed for the original “South H
ill” N

eighbourhood, South H
ill 

H
om

e is recognized as one of N
orth Am

erica’s m
ost inspiring 

furniture shopping experiences.

O
ne look at the world-class shop reveals an eclectic m

ix of 
both classic and tim

eless pieces. “Each piece reflects our 
dedication to setting the trends, rather than following them

”, 
says partner Sandra D

e Luca. Located at the crossroads  
of Forest H

ill, The Annex and Rosedale, South H
ill H

om
e 

attracts design conscious aficionados who appreciate a m
ost 

tasteful approach to design and decorating. “O
ur custom

er 
appreciates contem

porary sensibility com
bined with a nod to 

historic details”, adds partner Paul H
arper. 

“Success continues to be a part of the plan”, says partner 
N

ella D
e Luca as South H

ill H
om

e is about to double in size. 
N

ot surprising, the neighbourhood that 346 D
avenport calls 

hom
e, is once again on the rise.

PAU
L H

ARPER &
SAN

D
RA D

E LU
CA

“O
ur custom

er appreciates contem
porary sensibility 

com
bined with a nod to historic details”.

C
O

M
M

U
N

IT
Y
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It’s hard to keep up with Ben H
eaton. The chef of N

AO
 in 

Yorkville, H
eaton is always on the m

ove. W
orking in London, 

opening restaurants in Toronto and D
ubai while still helm

ing 
the ship at Toronto’s m

ost adm
ired new steakhouse.

But H
eaton is not one to take credit. H

e calls his success  
a “team

 e!ort”, and som
e of his team

 have been with him
 for 

years. Ben’s also no newcom
er to this vibrant and exciting 

hood. H
e knows his custom

ers and says that when he looks 
at the reservation book, the sam

e nam
es keep popping up. 

Perhaps that’s a testam
ent to his focus on quality ingredients, 

prepared sim
ply so that the com

ponents of each dish speak 
for them

selves. In any case, when you are hungry for som
e  

of the world’s finest steaks from
 U

SD
A prim

e to prized  
Japanese W

agyu, you’ll be happy to know that Ben’s in your 
new neighbourhood.

BEN
 H

EATO
N

C
O

M
M

U
N

IT
Y
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A visit to the O
don W

agner G
allery should require a ticket. 

This is a world-class prem
ier art gallery, established in 1969 

and displaying im
portant works from

 both Canadian and 
International Artists.   
                          
In this 7,000 square foot space, contem

porary m
asterpieces 

soar against white walls in one gallery, while in the other, 
a prestigious collection of world-class paintings serenely  
com

m
and the wall. At the centre of it all O

don W
agner  

provides an experienced, educated and personalized opinion 

to art connoisseurs the world over. W
hen asked about the 

process of personal collection building, the soft spoken  
W

agner im
parts: “Buy only art you love, then trust your art 

dealer to provide you with a valuation based on knowledge”. 

W
hen asked to relate art to architecture, W

agner pauses  
a m

om
ent and then says: “Art and architecture both rely  

on shape, colour and light to m
ake a statem

ent”. A perfect 
description of the exact qualities that set 346 D

avenport 
m

iles apart from
 the ordinary.

O
D

O
N

 W
AGN

ER

“Art and architecture both rely on shape, colour and 
light to m

ake a statem
ent”.

C
O

M
M

U
N

IT
Y
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The Private W
orld of M

ary Tripi is m
ore than just a beauty 

salon. It’s a transform
ative oasis where a group of talented 

stylists create. H
ere they cater to som

e of Toronto’s m
ost 

dem
anding clientele.  The Private W

orld is also located 
right in the neighbourhood.

D
on’t be surprised to find fam

ilies all congregating to 
enjoy the pam

pering and attentive service M
ary and her 

team
 provide. “In som

e cases we have four generations of 
one fam

ily as clients”, she says.  Although her appointm
ent 

book is filled with a who’s who of international clientele, 
she still loves her neighbourhood regulars and treats them

 
like friends and fam

ily, rather than custom
ers. That’s the 

way it seem
s to be, both behind the doors in The Private 

W
orld of M

ary Tripi and out and about taking in the local 
scene that surrounds 346 D

avenport.

M
ARY TRIPI
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W
alking into the long slim

 Yorkville boutique: Sim
eone N

apoli, 
one m

ight think they had strolled into an Italian negozio. “O
ur 

style is a thoughtful com
bination of m

odern and contem
porary 

influenced by a touch of sartorial heritage”, says Reziero.

The edited collection of suits, sport jackets, pants and blazers 
are all designed and crafted in N

aples. The in-store experience 

provides shoppers with a consultative service in which outfits are 
m

ixed and m
atched to perfection. The location in Yorkville was all 

part of the plan, a touch of N
apoli in Toronto’s m

ost fashionable 
neighbourhood. “Like the architecture that surrounds us”, says 
Reziero, “we reflect that contem

porary and vibrant personality”. 
Another perfect reason to enjoy a neighbourhood where design 
and fabrication are far from

 the ordinary.

REZIERO
 SIM

EO
N

E

“Like the architecture that surrounds us, we reflect 
that contem

porary and vibrant personality”.  
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TEAM
Frank Gehry is quoted as saying: “Architecture should speak of its tim

e and 
place, but yearn for tim

elessness”. W
ith this in m

ind the brilliant visionaries  
at Freed D

evelopm
ents set out to form

 a world-class team
 of architects,  

designers, fabricators and contractors to create 346 Davenport. O
ne look at 

the result and you will agree, this is sim
ply the pinnacle of the developer’s art.
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For over 20 years, Freed D
evelopm

ents has been changing 
the face of the city with its unique brand of design-based 
developm

ent. The com
pany, founded by Peter Freed, is the 

driving force behind the rem
arkable transform

ation of King 
Street W

est, turning it in just a few short years into one of  
the city’s m

ost desirable neighbourhoods. 

A Freed property is m
ore than just a building—

it’s a lifestyle 
hub. It’s a place where people live near where they work and 
play, in buildings that m

ake a true design statem
ent. W

ith an 
em

phasis on m
odern design and contem

porary architecture, 

com
bined with am

enity program
s that are unrivalled in the 

city, Freed D
evelopm

ents has given rise to som
e of Toronto’s 

m
ost acclaim

ed and coveted residences, while also playing  
a defining role in enhancing the city’s streetscape.

The recipient of num
erous industry awards, Freed has em

erged 
as Canada’s top lifestyle developer, bridging the gaps between 
design, architecture, and experience. W

ith over one billion 
dollars in developm

ent, Freed continues to raise the bar with 
its design-driven, lifestyle-focused buildings and a com

m
itm

ent 
to creating the m

ost dynam
ic and thriving com

m
unities.

Art Shoppe Lofts + Condos 
150/155 Redpath

Sherwood Park M
odern Towns

Sixty Colborne
Thom

pson Residences

Fashion H
ouse

Five H
undred W

ellington
Six50 King

Seventy5 Portland
550 W

ellington

Thom
pson H

otel
455 Adelaide

20 Stewart
66 Portland

M
uskoka Bay Club
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Burdifilek is an international interior design consultancy that has 
been refining experiences for retail, hospitality, and real estate 
developm

ent partners around the world for over 23 years.

The experienced team
 is led by Creative D

irector, D
iego Burdi 

and M
anaging Partner, Paul Filek. W

ith a design philosophy 
that em

braces sophistication and creative intelligence, the 

studio brings an international style to realize expressive, 
sophisticated interiors with global relevance.

Recognized the world over for their com
m

itm
ent to excellence 

and artistry, Burdifilek elevates brand experiences, transcending 
trends to blend distinctive design vision with tradem

ark 
elegance and polish.

 Five H
undred W

ellington Toronto
LTD

 Edition N
o. 2505 D

allas
H

olt Renfrew Toronto
Shinsegae Seoul

G
alleria Luxury H

all W
est Seoul

N
eim

an M
arcus Long Island

Pink Tartan Toronto
M

ark Lash Toronto
H

opson G
race Toronto

Brown Thom
as D

ublin
D

avids Shoes Toronto

M
ackage M

ontreal
Joe Fresh N

YC
Club M

onaco N
YC

W
 H

otel Atlanta
Stratus W

inery N
iagara 
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Launched in N
ovem

ber of 2007, RAW
 has risen to becom

e 
one of Toronto’s m

ost vibrant architectural studios. W
ith a keen 

eye for international design sensibility com
bined with a wealth 

of local experience, RAW
 now boasts a reputation as a full-

service architectural firm
 focused on m

ixed-use projects for 
both high-rise and m

id-rise form
s, particularly those featuring 

H
eritage elem

ents.
 Principal Roland Rom

 Coltho! is known for fresh ideas and 
clear thinking. W

ith 25+ years of professional experience  

designing and building award-winning projects. Roland has 
been recognized for his urban design skills with appointm

ents  
to the Design Review Panel of the City of Toronto and Toronto 
Com

m
unity H

ousing. In 2009, RAW
 was cited as the O

ntario 
Association of Architects’ Best Em

erging Practice.
 RAW

 is known for the wide range of their design vision and their 
ability to synthesize com

peting design constraints to realize 
new benchm

arks for urban design in Toronto. 

ARCH
ITECT

T
E

A
M

Fort York
The Lang Tannery D

istrict
451 Phillip Street

Sherwood Park M
odern Towns

M
ontgom

ery Square

Ten93 Q
ueen W

est
The Bellefair
35 W

abash
Beach Club Lofts

Panoram
a

M
IN

I D
owntown BM

W
 Canada

35 G
olden Avenue Conversion

Beach H
ill Residences

455 D
overcourt

Digital M
edia Convergence Centre
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There’s som
ething m

agical about a Christopher W
ahl  

photograph. W
hether he’s shooting Roger Federer, 

billionaire Joel Cutler, the Pope or President O
bam

a,  
W

ahl has the knack to capture the essence of each  
subject. Perhaps it’s because when he looks through  
his lens he searches for the honesty, the depth of  
character or the soul of each of his subjects.  Perhaps 
that’s why his work has been featured in Rolling Stone  
and M

aclean's am
ong others and is in the perm

anent  
collection at the AG

O
.

T
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M

W
ith sales in excess of $2.5 billion in real estate,  

PSR Brokerage continues to be recognized as the  
prem

ium
 real estate firm

 in the city. Com
bining  

personalized, knowledgeable and unm
atched custom

er 
service with a keen understanding of today’s changing 
and challenging real estate m

arket, PSR leads with  
purpose and vision.

FirstCon is a construction m
anagem

ent com
pany 

founded on the philosophy that innovation, custom
er 

satisfaction, and proactive m
anagem

ent can deliver 
results on tim

e and within budget. O
ur sta! has an 

exem
plary track record, with over 50 years com

bined 
experience in both high-rise and low-rise residential 
construction and com

m
ercial-based projects.

There is a new paradigm
 in the world of m

arketing and 
design. Today, success depends on connecting with  
the audience, perform

ing skillfully and endeavouring  
to create brands that resonate in the m

arketplace.  
Artform

 em
ploys insightful thinking and intuitive 

creative executions to create m
eaningful relationships 

between brands and their audiences.
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All specifications and m
aterials are subject to change without notice. Vendor reserves the right to substitute other products and m

aterials in any listed schedules with those of equal or better quality. E. & O
. E.




